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Tntroduction

arrying out successful and lucrative fundraising campaigns
on social media has long been seen as out of reach for
small nonprofits. Then Facebook changed the game in
2015 when they rolled out the Donate button - a quick and
easy way for verified 501c3 organizations in the United States to
receive donations without leaving the platform. With the advent
of Facebook Fundraising tools, collecting donations and enabling
individuals to raise money for the causes that they care about
became a lot easier.

In the digital age, social media and Facebook are valuable tools in
a nonprofit's fundraising and marketing toolbox. The 2018 Giving
Report found that 29% of donors worldwide say that social media
is the tool that most inspires them to give. (Email is a close second
at 27%.) Of those donors inspired by social media, 56% say that
Facebook inspires them the most.

The common pushback that | hear from traditional fundraisers is
that these are shiny new tools, and they are not to be trusted. While
| certainly do not recommend building your entire fundraising
program on Facebook, | firmly believe that this is not about US - the
nonprofits. It's about THEM - the donors, and what they want, and
HOW they want, to give.
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Facebook Fundraising tools helps to normalize giving, and make it a
part of our daily life. If giving is sees cool, and trendy, and something
that everyone is doing, this is only beneficial to all nonprofits. If we
see our friends and family fundraising and donating to causes that
they care about, then we are much more liking to seek out causes
and participate in philanthropy.

Our donors are using social media, no matter how much we fight

it, or bury our heads in the sand and wish for “the good old days”
(whatever that means). If our supporters decide they want to
participate in philanthropy on Facebook, they will - no matter how
much we wish they would give on another platform that we control.
Ignoring or scoffing at social media fundraising is done at the
fundraisers' peril.

So, are nonprofits really raising money and are individuals actually
giving donations via Facebook? The answer is a resounding YES!
Facebook's charitable giving tools topped $1 billion from 20 million
people since being introduced on the platform three years ago.
(Source) A whopping $125 million was raised on Facebook on Giving
Tuesday 2018, up from $45 million in 2017. Get the full report and
more of these statistics at: https:/donations.fb.com/giving-tuesday/
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The money raised on Giving Tuesday 2018 was not for large
organizations with huge marketing departments - in fact,
Facebook reported that the vast majority of donations were given
to nonprofits with Facebook communities of between 1,000-

10,000 fans.

TOTAL FUNDS RAISED BY NONPROFITS IN THIS GROUP

Largest [ 100,000 and above _
non-profits
v
N
(%]
5 1,000 -10,000
>
C
o
z
Smallest
non-profits [ 500 and below

*In terms of the number of people who have liked their Facebook page
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Why Raise Money

@n Facebook?
® i

There are several main benefits of making the leap into Facebook Fundraising
for your nonprofit.

1. PEOPLE OF ALL AGES USE FACEBOOK.

Pew Research center found that Facebook use is relatively commmon across a
range of age groups, with 68% of those ages 50 to 64 and nearly half of those
65 and older saying they use the site. Roughly three-quarters of Facebook users
(74%) visit the site daily, including about half who do so several times a day.

Did you know that baby boomers are the fastest demographic joining social
media networks? Forbes reported that 82% of boomers who use the internet
have at least one social media account, and they have an average of 4.6 social
media accounts, with Facebook and LinkedIn as the leading platforms.
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ROUGHLY THREE-QUARTERS OF FACEBOOK USERS VISIT THE SITE ON
A DAILY BASIS

Among U.S. adults who say the use |, % who use each site...
Several times About once NET
Less often
a day a day Daily
Facebook 51% 23% 26% 74%

Instagram 37 63
Snapchat 39 61
YouTube 49 51
Twitter 58 42

Note: Respondents who did not give an answer are not shown. “Less often” category
includes users who visit these sites a few times a week, every few weeks or less often.

Source: Survey conducted Jan. 8-Feb. 7, 2019
PEW RESEARCH CENTER

Based on the sheer popularity and widespread adoption of the social network,
it's a sure bet that at least a portion of your audience is there.
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FACEBOOK, YOUTUBE CONTINUE TO BE THE MOST WIDELY USED
ONLINE PLATFORMS AMONG U.S. ADULTS

% of U.S. adults who say they ever use the following online platforms or
messaging apps online or on their cellphone

O )—— YoUuTube 38%
O O—— Facebook 69

Instagram 37
Pinterest 28
Linkedln 27

Snapchat 24

Twitter 22

WhastsApp 20
s 1

| | | | | | | |
2012 2013 2014 2015 2016 2017 2018 2019

Note: Pre-2018 telephone poll data is not available for YouTube, Snapchat and WhatsApp.
Comparable trend data is not available for Reddit.

Source: Survey conducted Jan. 8-Feb. 7, 2019
PEW RESEARCH CENTER
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2. FACEBOOK DOESN’'T TAKE ANY FEES.

After the success of Giving Tuesday 201, Facebook announced that it would
no longer take a cut from donations made to verified 501c3 nonprofits, via the
platform. This is a huge boon for digital fundraisers, who can now tell their
donors that every cent raised on Facebook goes to the organization.

3. FUNDRAISING POSTS CUT THROUGH THE NEW
FEED CLUTTER

Organic (unpaid) reach is dramatically down across the board for brands and
organizations. Facebook (and Instagram, owned by Facebook) have made a
shift to emphasizing updates and posts from friends and family in the News
Feed, to the detriment of more promotional posts.

However, when one of your Facebook friends starts a fundraiser on Facebook,
you don't have to worry about coming across it in the cluttered, noisy

News Feed - you get notified. You are actively drawn into the campaign by
Facebook itself. The power of this cannot be overstated.

1 . S, 7001 Compbell rescaed o your &
When my Facebook friends start fundraisers 9P

Eam a §30 ad credi! when you spend $10 13 boost 8 post on
(_'_'_’, Julia Campbed

for the causes that they care about, | get a

John Haydon 5 raigng money for 3 chantabile cause Sed
wiat na wrobe

Capeo Ann's Marina Resort acdod a new gvant n
Gloucester The Herland Brothers - May 4. Tickets are o.

personal notification to help them and check
out their campaign.
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Facebook will also send you notifications and announcements letting you
know how many of your friends have started fundraisers:

=
Raise Money When You Need It

Did you know you can raise money for friends, family or even
yourself? Create a fundraiser for education, medical expenses
and more right here on Facebook.

MNorrie Gall, Eileen Mc Neil and 46 other
friends have donated to a fundraiser.

SELECT A CAUSE

If you like a nonprofit's page on Facebook, the platform will prompt you to

&

Julia, want to create a fundraiser for a
nonprofit?

You recently liked a nonprofit Page, so we wanted you to know

that you can help nonprofits raise money by creating a
Want to create a fundraiser for Wildlife Conservation fundraiser on Facebook.

Society?
Since you like Wildlife Conservation Society, we wanted to let you
know that now you can create a fundraiser for them on Facebook.
we'll help you get started!

create a fundraiser:

SELECT NONPROFIT

10 i‘{ﬁ‘l
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There are new features being added every day, such as:

RECURRING DONATIONS

When a user clicks “Donate” they now have the option to
select an amount, then select:

- One time
- Daily
- Monthly

- Annual

FUNDRAISER MATCHING

- Upon creation they will be asked if they want
to pledge a matching donation

- They can choose to match from $5 to $2,500
- Pledge Now, Pay Later

- Matching funds are only paid on funds raised

rofitLibrary
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$386 / $1,000 Bdays | e i e

INVITE FRIEND S
About this Fundraiser * Add iends 3 B
"1 AM PERSONALLY MATCHIMG UP TO 3500 IN DONATIONS"*

H Janed Ruth Inwite

| ke animals, and I'm swre you do oo, Bul too many animals needloasiy

suffer at the hands of humans. Help me fund one the organizations that's “ Jason MeCalkater Irrvite
fighting the good fight 1o do somathing about it. What do you want 10 and:
dog maat trade? Canadian soal hunts? Wildlife trade? Puppy mills? H klegan Sofar Invyite
Andmal besting? A host of the other inhumane praclices?
i 50, ploase donate. | will personally match up fo 5500 in donatons, 50 Sherw biode Fronds
kal's lighten my walle! and improwe animals Bves nond Toll swoopl...
So0 Mot
ABDUT THE NONPROFIT
How much would you like to donate? s The Humane Sockety of the
% United States ©
$10 $25 $50 $100 = Other m TIEET S 501c) charitabile organizaton

Oftcial Page of Tha Humane Soooty of e
Uinilpd Statos (HSUS), the naton’s langest and
RECENT ACTRATY sl eflecineg anamal walang o Gang st

m Michelle Chu doratoed Lsarmn mote 8l Cuacisiad ong .

i 1 ad U dlew N

Fundraiser Thank You: Nonprofit Page Admins can now easily post thank you
messages to supporters raising money on their behalf.

Updated Reporting: Nonprofits can now select a range of dates and have
daily transaction reports emailed in one spreadsheet instead of downloading
multiple CSVs.

L i
- h A
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Compare these automated features to your online donation page for your
nonprofit, where a visitor can click on it, not complete their donation, and
never come back again. If you click on a friend'’s fundraising campaign inside
Facebook, and don't end up completing your donation, Facebook will remind
you to complete it:

Does your nonprofit website é

donation page do that?
Julia, want to finish donating?

If you don’t sign up, you could be Since you recently started donating to Polaris, we thought you
might want to finish donating to show your support.

leaving money on the table.

Facebook knows your birthday shontl

- and the birthdays of the other 2 billion users that signed up and use the
platform. When your birthday approaches, Facebook sends an automatic
notification asking if you want to start a birthday fundraiser for a cause that
you care about. Imagine that multiplied by 2 billion - the number of people
who use Facebook across the globe.

That's powerful marketing, and if your nonprofit isn't part of this ecosystem,
if you aren't available to be picked when a supporters wants to donate their
birthday and raise money for you, you could be missing out on hundreds, if
not thousands of dollars!

o Willa's Birthday Fundraiser

£ :
; for Bast Friends Animal
i Soclety

ta Arwrusl SSecet
Willa, it's almost your birthday! Willa Shats = Put
ST TN
| abzut. and v B Wk Caie of the donatn pr soiiing

with ne fees

. . 0 = w ©
8 Setha Linrn st el il aoher i L -

m tared Gonsced 10§ hutdarie Fiatarm Ll L iefarn

'sll B { Only 9 Hours Left “ |
-.1 1 ,,‘ Kaithyn Piper posted a photo 1 = | |

Wills reaschisd P Derthadary Qo Yiou can gl
donate b0 show your supprt
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How do you know if Facebook Fundraising tools are right for your
nonprofit? You need to conduct a quick assessment of your capacity and
your resources before you start jumping in and asking people to fundraise

for you on Facebook.

In My experience working with nonprofits on their Facebook Fundraising
campaigns, there are three main requirements for success:

1. A staff person who is responsible for managing the nonprofit Facebook
page and keeping track of the fundraising campaigns attached to it.

2. Dedicated time each week to thank and acknowledge the individual
Facebook users who raise money on your behalf and those that donate.

3. A willingness and ability to share evidence of impact, compelling stories,
and eye-catching visuals and/or video.

Facebook fundraising is like exercise. The more focused, purposeful, and con-
sistent you are, the better results you will achieve. If you spend 15 minutes per
month building your community on Facebook, you won't get the same results
as an organization that spends a few hours per week.

-
14 51‘«1
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TAKE THIS SELF-ASSESSMENT:

FACEBOOK FUNDRAISING
SUCCESS DEPENDS ON: ASK YOURSELF:

Well-defined goals. What are you trying to accomplish? How will you
know success?
Some staff capacity. Do you have a person responsible for

maintaining, cultivating, and building a
community on Facebook?

A basic comfort level with social media and  How much professional development will you
online technology need to remain up-to-date?

Knowing what your donors and supporters  Can you create a compelling reason for people to
want to hear from you and what will get donate on Facebook?
them to give.
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Start-RaisingiMoney

_ v
=) :‘;Face!!‘ooo!é(

Go to www.donations.fb.com to determine your eligibility and register with

Facebook. It may take a few days or weeks to get verified. Once you are
verified by Facebook and you have access to the fundraising tools, you can
start a Facebook Fundraising campaign!

Some things to know about registering your nonprofit for these giving tools:

- Onlyone Facebook Page can havethe Donate button per IRS EIN (tax number).
- The Facebook Page must be listed in the Nonprofit category.
- The Facebook Page must be linked to a donations account.

Your Facebook Fundraising campaign will be split into three main phases:

- Phase 1: Planning and preparation
- Phase 2: Launch and implementation
- Phase 3: Follow-up and acknowledgement

Plan an adequate amount of time for each phase of the campaign. | recommend
a timeframe of four weeks for Phase 1, two weeks for Phase 2, and two weeks

for Phase 3. **Of course, you want to make sure that your Facebook Fundraising
efforts tie-in with your overall organizational goals and ongoing donor steward-
ship and marketing plans. These campaigns are not one-and-done events!™

16 i‘{ﬁ‘l
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STEP 1: CHOOSE WHICH TYPE OF FACEBOOK
FUNDRAISER YOU WANT TO RUN.

There are two ways to leverage Facebook giving tools for your
nonprofit organization:

1. You can plan and launch a Fundraiser from your nonprofit Facebook Page.

2. You can encourage your supporters to start Fundraisers for you and ask
their networks for money.

To maximize your results and get the most out of these powerful fundraising
tools, | recommend creating a strategy for both type of fundraiser. To start,
let's first focus on the first type - planning and launching a Fundraiser (a
campaign) from your nonprofit Facebook Page.

17 ;{ﬁ”}
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Requirements to create a campaign from your Page

- This feature is only available right now to verified, 501c3 nonprofits in the US
and EU. (Sorry Canadal)

- The creator of the fundraising campaign must be admin of the Facebook
Page and have admin privileges.

- These kinds of Page Fundraisers can only be created on Desktop and not
mobile devices at this time.

How to set it up:

- From a Desktop go to www.facebook.com/fundraisers.

- Click the blue Raise Money button at the top of the page or the grey Raise
Money for a Nonprofit Organization at the bottom.

- From your Page, click the Fundraisers tab from the left menu.

- Create a fundraiser by clicking the +Raise Money OR click Create Fundraiser
from the [..] dropdown on Page under cover photo

':_. *
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STEP 2: DETERMINE THE GOAL OF YOUR CAMPAIGN.

The goal is how much you want to raise with this particular fundraising
campaign inside Faebook. Normally Facebook campaigns raise money for a

specific project.
To help you determine the goal, consider

- What are your most immediate needs?
- What is a project that requires attention?

- What would be compelling and interesting
enough toattractalot of outsider attention?

If this is your first campaign, ask:

- How much do we need to make an impact?

- How much does the project or initiative that
| want to create or improve cost?

- How much did similar crowdfunding
campaigns in our area raise?

- Find a balance between what is within reach
and what is an aspiration.

Ask a few questions to get a baseline of what
is achievable:
- How much have we raised online in the
past year?

- What is the average amount that we have
raised in a campaign or event?

- What is the average donation amount online
for us? ($88 is the industry average)

19

o

Who are you raising money for?

Friend
Friends on Facebook
e Nonprofit
g Yourself
Noalle Wast

Someone or something not on Facebook...

Select Nonprofit

" Y Purily H20 ©
l\_.—" 30,534 likes » Environmaent

£ 5t Jude Children's Research Hospital ©
2,221,042 llkes » Health « Memphis, Tennessee
@ Alzheimer's Association &

[

"1
Let's start with the basics

Wha is organizing the fundraiser?

& | Purity H20 ~
Whao are you raising money for?

4 Purity H20 g
How much money do you want to raise? (1)

20000 uso

When should your fundraiser endr (1)

May 12, 2078
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STEP 3. CHOOSE AT TIME PERIOD FOR THE CAMPAIGN.

The campaign must have a start and an end, to encourage people to donate
within that timeframe. This promotes urgency and relevancy, as well as a
sense of FOMO - fear of missing out.

Right now, look at your nonprofit calendar and pick a date to launch your
Facebook fundraising campaign. | suggest that you campaign should not be
longer than 2-3 weeks, to avoid donor fatigue (and staff fatigue). It takes a lot of
stamina and energy to promote and maintain an active fundraising campaign.

Remember that at least four weeks of preparation work goes into the
campaign up front so plan for that, and you should allocated at least two
weeks of dedicated follow-up on the back end.

STEP 4: WRITE A COMPELLING CASE FOR SUPPORT.

Start by grabbing attention with a great title and visual.

The ease of set up and use makes Facebook Fundraisers very appealing to
even the most non-technically
inclined. Anyone can set one up —so

£

how to make yours stand out? R

You have to grab my attention. Make Tell your story

it absurdly simple to understand

Lo . What's the title of your fundraiser? (i)
what you are raising money for, with
Purity H20's $20K #Giving Tuesday Challenge )

just a glance at the Fundraiser.

Why are you raising money? (i)
This $20K #GivingTuesday Challenge will fund the emergency installation of 4 new

Most likely | will see your OIS ks e e A IAS A S CHE A Yt s g 5
. with your support. For more details about this project please visit purifyh20.0rg to
Fundraiser announcement as a eam move.

post in my news Feed before | click

over to the full page where | can
get all the information.

‘}
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You have to entice me with a great headline/title and cover image.

The title of the Fundraiser and the cover image are crucial in conveying
exactly what you are trying to raise money for and piquing curiosity.

Calling it “Fundraiser for Beverly Food Bank” and having your logo as your
image will not cut it, and certainly won't entice many people to give.

Here are some examples of great headlines and cover photos, that clearly
explain the purpose of the Fundraiser:

When creating the title and the case
for support, consider:

- Are you only raising money for the

Let's Feed Our Neighbors T

This Thanksgiving

sake of raising money? il . e

- Isthere a relevant, timely reason to

be asking for these donations?

- Start thinking about the
promotion and marketing that will propel this campaign.

- What message will make people sit up and take notice?
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STEP 5: CHOOSE A COVER PHOTO FOR THE CAMPAIGN.

The best Facebook Fundraising A
. o e
camipaign cover photos are eye-catch- v

ing, colorful, and inspire curiosity and an

Pick a cover photo

emotional connection. Supgested phato (D

Tell people where the money is
going to go, and give them options
for support. Remember that on

Facebook, the more specific that you

can be in your ask, the better: “Would More suggestions
TN b e | R

you consider giving $10 to support :
my prO_JeCt?” Back » . s m

LOOK AT THE DIFFERENCE YOU CAN MAKE!

$15 X 12 MONTHS = $180
Three weeks of groceries for 20 women and their families through our
Food Pantry

]

$25 X 12 MONTHS = $300
A year of classroom materials for two students in our Women's
Education Center.

$50 X 12 MONTHS = $600
Healthy and hearty breakfast for 145 poor homeless women in our
Dining Room

$100 X 12 MONTHS = $1,200
A utility arrearage payment to keep a woman safe in her home

-
¥
A
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Feature your most compelling story. After | see the
image and the title, if my interest is piqued, | can
read the first few lines of the Story section.

This is critical to keep my attention and make the () it

Mo one should go hungry at Thanksgiving. Support our

Ca Se fo r d O n at | O n S Holiday Meal Drive and help put healthy meals on the

tables of families in need

For example: I'm raising money to buy new Spanish
textbooks for my daughter’s class. After funding
was cut at school, the wonderful (and bilingual)
Mrs. Adams stepped up to teach. If we parents can

NOT AFFIIATERD WITH FACEBOCH
%4 = 1 Thanksgiving Meal
et it el biaar Tariie acarien Eaat

come together to buy new workbooks, our children e s—

can continue to learn!

Use the story to explain what you are trying to do,

and what will happen once the money is raised.

There are two types of ads that you can use to promote your Facebook Fund-
raising campaign, increase reach, and drive donations.

The first type of Facebook Ad that you can use is a Boosted Post. You can
create a Facebook post about the Fundraising campaign on your Facebook
Page, and then pay a set amount to boost that specific post.

The second type of ad is a Call to Action Ad that you create using Facebook
Ads Manager. This is where you design a separate, standalone Facebook ad

that does not live on your nonprofit Facebook Page. This will only show up in
the News Feed to a targeted audience. Set it up at https//mwww.facebook.com/

ads/manager/

{ N, i
—. 4
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The most effective way to use Facebook ads to reach the right people is to
create a targeted audience for your ad. You can target existing Facebook
fans and people who have indicated that they are interested in your work by
visiting your website (this is tracked by installing the Facebook Pixel on your
website). You can also upload an email list of current donors and prospects
- a warm audience - to drive

donations for your campaign. Create a Custom Audience

Another way to leverage d

A Cusiomed List Exfit Data Mapping Hashad Upibad & Craathan Noxt Stepa

Facebook is to reach more :
Choose a file or copy and paste data

people who are similar to your Use 1510 14 dorutiers ©

existing donors. In the Facebook | .. . o o o

Ads Manager, you can create = Reac best practices ar mprcving match o

a lookalike audience based on - Add a v tho (CSV or TXT) Boweiond e el

your donor list and share your

Fundraiser and posts with new

people who are likely to be Copy and paste
receptlve 151 agroe to the Facebook Custom Audiences Terms
Word of caution: | never Aes e Sy as i

Cancel

recommend creating Facebook

ads and targeting complete

strangers who have never heard of you. Even if they have indicated to
Facebook that they care about your cause, always target a warm audience
first - people who like your Facebook page, people on your email list, current
donors, volunteers, and others who have indicated that they are interested
in your work. That way you will get the most traction from your Facebook Ad
budget and not be wasting it on people who may never make a donation or
take an action on your behalf.

NonprofitLibrary
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The second way to leverage Facebook Fundraising tools to drive donations is
the most powerful way. Encourage and empower your supporters and stake-
holders to launch Fundraisers for you and ask their networks for money

So how do you actually get these people to launch Fundraising campaigns on

your behalf?

It's a three-step process:

1. Ask your donors to create Fundraisers on behalf of your organization. If no
one knows that this is a viable option, how can they make a decision to

adopt it?
2. Give them the right tools to launch a successful Fundraiser. People aren't

born effective fundraisers. They often need support and tips on creating a

successful fundraising campaign.

3. Cultivate your supporters who fundraise for you and turn them into

long-term, loyal donors.

Juls o5 t‘a

Qemmplell)
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STEP 1: START WITH LOW-HANGING FRUIT.

If this is your first rodeo, aim to enlist 10 people to start a Facebook Fundraiser
for you in the next 30 days. Start by personally approaching those that know
and love you the most!

Board members, development committee members, staff, volunteers,
people who have raised money for you before, your donors and supporters -
they have all raised their hands and said that they care about the cause and
the organization.

Offer them a new opportunity to make a difference and raise more money,
simply from their phones and desktops!

Let them know that you will walk them through setup, implementation, and
follow up, and that you will be with them cheering them on every step of the way.

REMEMBER - Just saying “Facebook has awesome tools, now give us money”
is not a compelling enough reason for people to make a donation!

Cive people a reason to participate, an emotional angle, a succinct story. Let
them know where the money is going and why you are promoting Facebook
Fundraising campaigns this year, and what you hope to accomplish with the

funds raised.
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STEP 2: FORM A LAUNCH TEAM.

A Launch Team is a group of excited, passionate individuals that will help you
spread the word about the Facebook Fundraising tools and help people set
them up and use them. The Launch Team can be made up of anyone that
you think would make a great ambassador!

- Staff

- Volunteers

- Board

- Community members
- Clients

- Partners

The key is PASSION and enthusiasm. Some potential tasks for the
Launch Team:

- Set up their own Facebook Fundraisers for you and tell their networks,

- Promote the Facebook Fundraising tools as an option to donors
and volunteers

- They also be mobilized to announce and promote the Facebook Fundraising

campaign run by your organization's Facebook Page.



https://nonprofitlibrary.com/
http://jcsocialmarketing.com/

STEP 3: CREATE EDUCATIONAL MATERIALS SUCH AS A
FACEBOOK FUNDRAISING TOOLKIT.

Do not assume that just because people have Facebook accounts that they
know and understand what it takes to coordinate a Fundraiser for your cause.

Tell potential fundraisers that you will give them all of the information they
need to get started - visuals, graphics, data, and more. Be sure to house all of
this content on your website https:/www.aauw.org/resource/how-to-create-a-

facebook-fundraiser/

If you don't have the capacity to create your How to Start a
own instruction manual or Facebook Fund-  F e eist e ele) /ot s le | o i) 4

raising Toolkit for your supporters, you can
. ) . . H s o H
always direct them to Facebook's official Ry Www.iacebook-com/fundraisers

site: https://donations.fo.com/individuals/ s

Using free graphic design tools such as
Canva or Adobe Spark, make and share

graphics explaining the process, like the Modify» The details and click "Create"!
ADAA: https://adaa.org/facebook-fundraisers A

"Anxiety and Depression
Association of America”

Search

adaa.org

Coral Reef Alliance:
https://coral.org/wordpress/wp-content/uploads/2017/01/10SimpleStepsForCre-
atingFacebookFundraiserForCORAL _Final.pdf

Kids In Need Foundation:
https://www.kinf.org/facebookfundraisers/

AAUW:
https:/MWww.aauw.org/resource/how-to-create-a-facebook-fundraiser

L %
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STEP 4: EXPLAIN THE UNIQUE BENEFITS OF CREATING
FACEBOOK FUNDRAISERS.

Explain to your community the specific benefits of creating a Fundraiser
on Facebook:

- Fundraisers can easily invite friends and family to participate and publish
updates on their timelines;

- Donors can give in just two taps via their phones or desktop;

- Facebook takes ZERO fees on Fundraisers created for nonprofits.
USE THE EXAMPLE OF THE AAUW’S WEBSITE:

“The benefits of creating a
Facebook fundraiser are numerous.
You can encourage donations to
AAUW in your honor while increas-
ing visibility for AAUW's work

and mission by inviting friends to
support your fundraiser, learn more

about your cause, and donate.

Facebook also makes raising funds easy, exciting, and secure: Fundraiser
creators can set donation goals and track their progress toward those goals,
and donors can enter their payment information securely and easily through
Facebook. With Facebook fundraisers, supporting women and girls only takes
a few clicks!”

y

5
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STEP 5: SHARE A HOW TO VIDEO.

Go one step further for your Facebook Fundraisers and create a short, simple
video thanking people for their interest in starting a fundraiser, and walking
them through the five simple steps required to start one for you:

To create a fundraiser for a charitable organization click here or follow
these steps:

1. Click Fundraisers in the left menu of your News Feed.

2. Click Raise Money.

3. Select Nonprofit/Charity.

4

. Select a charitable organization, choose a cover photo and fill in the
fundraiser details.

5. Click Create.

Videos get more reach and engagement in the Facebook News Feed, increas-
ing the likelihood that more of your supporters will see it. You can also embed
the video on your welbsite, share it on other social media channels, and send
out a dedicated email featuring the video.

Support Causes You Care About
Create  fundrases bo rasse money fof yourse. a friend

Crovat o yon
¢ nonprofi

h A
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STEP 6: ORGANIZE A FACEBOOK LIVE.

Plan and carry out a special Facebook Live to announce your fundraising
campaign and to encourage people to start Fundraisers for you.

The purpose of the Facebook Live:
- Toannounce the campaign
- Did you know - To announce that people can raise money for you
- Towalk them through the process

- To thank them

There are many creative ways that you can leverage
Facebook Live to promote your campaign and to thank
and acknowledge people who have set up Facebook
Fundraisers. You can actually raise money for the

Fundraiser during a live stream broadcast.

Donations will roll in in real time, and you can thank people and acknowledge
supporters while you are live!

The key feature here is a donate button that will be inserted into the live video,
making it super easy for people to participate.

You can also create buzz and get more exposure for the fundraiser, because
live videos are watched 10x more than videos that are not live, and engaged
with at a rate of 5x more.

After the live broadcast, the video will live on your Facebook Page and you can
still continue to promote it and collect donations afterwards.

You have the ability to tag individual donors and thank them in real time as
the donations come in!

)
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Call them out by name, make short videos where you throw confetti, create
thank you signs, make it fun!

charity:water created over 250 individual thank you videos when they turned 5
years old, thanking their donors.

You don't have to have a videographer on staff — take out your smartphone or
use your laptop’'s camera.

Once you have some Facebook Fundraising campaigns created that you can use
as examples, launch an awareness campaign to promote it to your community.

Examples:

- Share the Facebook Fundraising Toolkit that you created.
- Post it on your welbsite

- Email campaign

- Write a blog

- Post on social media

- Create a video announcing it

- Be intentional.

- Capture birthdays.

- Celebrate milestones and anniversaries.

- Incorporate it into your annual fundraising strategy.
- Add it to your welcome email series.

- Talk about it at all of your in-person and virtual events.

5
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The work doesn’'t end as soon as you press Publish and launch the Facebook

Fundraising campaign!

If you have people raising money for you:

Contact them as soon as their Fundraiser reaches $50. Facebook will send

you a notification.

Share the Facebook Fundraising
Toolkit as a resource for them.

- Ask if they need help or
information and give them your
contact number.

Encourage them and be excited!

Show genuine appreciation for
their efforts on your behalf.

33

Stop Soldier Suicide

=] 1 * Facebook Fundraisers +

April 6 at 7:00pn

Nick, thank you for creating a fundraiser for Stop Soldier Suicide!
We've put together a toolkit of fundraiser tips and tricks that will help
you reach your goal. We'll deliver it to you through Facebook
Messenger. Ready? Just click the “Get Started” button after you click
the link below.

https://m.me/stopsoldiersuicide?ref=w12345

» A
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You can also go inside the Fundraiser and thank people:

- Click on the “Fundraisers” tab on the
left side of your nonprofit's Facebook
Page

. Click on a Fundraiser

- Write a post on their fundraising

= Pt Thor yon) s rreit by

page where it says “write something” R

- Add an optional photo or tag
- Hit "Post”

If you are running the Fundraising campaign on your nonprofit Facebook
Page, be sure to regularly update your fans and your donors on your
campaign progress.

Running a successful Facebook Fundraiser is just like any other crowdfunding
or online fundraising campaign.

You can't simply create it, launch it, and then forget about it until the
deadline looms.

You need to be active in the Fundraiser

WE'RE GETTING CLOSER . . :
10 RekcinG ok cok o A s rved Reund ome €VETY day, or multiple times per day, sharing

FOR GIRLS IM THE PHILIPPINES BY JUNE 300

stories, thanking donors, going behind-the-
scenes, creating excitement, and continuing
the momentum.

Share graphics, like the one to the left, inside
the Fundraiser and on your page to let support-

ers know how much more you need to raise to

YOUR GIFTS MATTER meet your goal.

-
34 51‘“1
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Best practices for participating in and acknowledging Facebook Fundrais-
ing campaigns run by individuals:

- Send personalized thank you
Rosie's Place

notes to fundraisers to post in 5 mins - @

Today is Giving Tuesday, but at Rosie's Place, we think every Tuesday is

speciall Take a look at what's going on today and give now to make every

day special for the women of Rosie’s Place

www.rosiesplace org/givingtuesday.

TODAY

at Rosie's Place

guests are taking home i _ .

. 20 to 40 pounds of food
Create updates on your work g pr?md.mw S L e ek e

their Family - i leaming to speak and
S read English

the Fundraising Page on your
pbehalf, from your Executive

Director or Board chair

- Send videos for them to post

inside the campaign

and impact to inspire people
during the campaign December rent is due and
women are sitting with

- Send personal messages for women are spending the an Advocate to talk about
night in our overnight finances, among other
them to share shelter, knowing that pressing needs
their usual 21-day stay
; has been extended wests and their children
- Share the impact of the through the new year / ji”ja-m e b ey
N / lunch and dinner in our

fundraiser immediately

warm dining room

- Send photos and graphics

- Ask the fundraiser to let participants know they can get more involved if
they choose and share a link to sign up or get more information.

Send specific, targeted emails during and after the campaign to any
donors who provide you with their contact information:

For extra credit and added attention, include a
thank you video using tools like ThankView or
CauseVid.

The Potter League for Animals
Executive Director #GivingTuesday Thank You Video
https/my.causevid.com/myvideo/59/0/64227/

L i
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Phase 3 (2 weeks):

Follow-Up and
® Acknowledgement

Create your Facebook Fundraiser Retention Plan:

1.

Immediately after Fundraiser campaign concludes, post a thank you video
from you or your Executive Director on the campaign Page.

Post a thank you to the Fundraiser (or a group of them) on your nonprofit
Facebook Page on a regular basis, tagging them where possible.

Call them or send a handwritten note. Offline touches matter a lot!

Ask the individual Fundraiser about their experience - what worked, what
didn't work, what they would change, how you could help next time. People
love to give their opinions and feedback, and you will gain valuable insight
that will in turn help you improve the experience for future Fundraisers.

Ask if there is any other information that you can provide or if they have any
other questions for you.

Be sure to provide descriptive, compelling stories about where the funds
are going to go, what you have planned for the money, who it is going to
help. The more detailed you can be, the better!

36 ;{ﬁ”}
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The donor cultivation and retention strategy for the individuals who raise
money for you is different than the strategy for the slew of new (maybe
anonymous) donors that they brought in to your organization.

These donors are considered third-party donors, and they require different
stewardship techniques.

When you make a donation to a friend’'s Fundraising campaign on Facebook,

as the donor you are given the option to check a box to provide the charity
with your contact information:

11.00 AM 11:00 AM

& facebook.com & facebook.com

@

Donated $50.00 to
Purify H20

(§) PurifyH20 ©

There has not been a comprehensive study on how many donors elect to give
their contact information to Facebook. Do not be disappointed if many of the
donors do not check this box. Focus on those that do - the ones that want to
hear more from you and build a relationship.

4
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Donation Receipt

This is an example of the donation receipt that is automatically generated and
sent out by Facebook to all donors (even if you as the nonprofit do not get

their email address):

n Your Donation Receipt

Hi Julia,
Thanks for your donation to benefit Long Island Bulldog Rescue. You can help raise
even maore money by sharing this fundraiser with friends

Invite Friends

Share

Share Fundraiser

invite Friends

Check this box to sign up for the emafl list from March Forward

B 1 Kate and Peanut’s Birthday Fundraiser for Long Island Bulldog
Rescue

m Fundraiser for Long Island Bulldog Rescue by Kate Iannott Peflegrini

=~
( A ..-.\ Long Island Bulldog Rescue

EIN 20-4045384

You can rest assured that all donors will at least get this touch point. However, a
better strategy is to send a customized thank you email to the Facebook donors
that elected to hear from you, reminding them of their connection to your
organization, and hopefully inspiring them to

St.Jude Children's
stay engaged. Research Hospital [ oo tow |
Thank You Email Thank you for your support

This is an example of a thank you email that |
was sent after | made a small donation to my
friend'’s birthday Fundraiser for St. Jude:

| CANCErous tumor

It reminded me that | gave via Facebook, and

told me how my gift helps. The eye-catching,
Thank you for your Facebook donation in support of 5t Jude Children's
Research Hospital. Your gifi heips ensure that families never receive a bill from

h a p py \/i S U a | h e | ps tOO! 5t Jude for treatment, travel, housing or food — because all a family should

worry about is helping their child e

y P
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Your nonprofit can also explore third-

party tools, such as GoodUnited.io, that fﬂ_

We'd love to stay in touch. Would
you like us to let you know how we
use your funds to make an impact?

help automate and manage the process
of acquiring emails and getting contact
information from Facebook donors: L

No thanks.

Your Third-Party Facebook Donor
Retention Plan

Great! We'll follow up via email.
What is your email address?

1. After the Fundraising campaign -
concludes, post a thank you video on ; e Q
the Page targeted at thanking all the
donors who contributed.

2. Compile the contact information of those who elected to hear from you

and send out a personalized email immediately thanking them and
welcoming them.

3. Create a special email welcome series to give them more information

about your organization — your BEST stuff and your most compelling
stories of impact.

4. Most importantly, if a donor doesn't agree to give you their contact
information - DO NOT WORRY ABOUT THEM.

L7
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o determine if nonprofit fundraising on Facebook will work for your
nonprofit, always return to your goals.What would you like to achieve by

setting up fundraisers on Facebook?

If you want some quick cash for a specific project, then Facebook fundraising

may be the way to go.

If you want to build your donor file and build relationships with donors, fund-
raising on Facebook is not the best avenue for long-term donor retention.

Nonprofit fundraising on Facebook may be valuable to your organization.
Nonprofits spent YEARS complaining that:

- Social media is worthless for development;
- It doesn't provide direct measurable ROI;
- It's impossible to drive donations on these sites.

However, now that Facebook is actually providing the tools to get donations,
actively encouraging their BILLIONS of users to adopt them, and not taking
even a tiny percentage via fees, nonprofits are complaining because these

tools aren't perfect!

-
40 51*]
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Like anything else, perfect is the enemy of the DONE.

Facebook Fundraising tools are disrupting traditional fundraising methods
and the entire nonprofit ecosystem.

Let me be clear — | don't think that social media fundraising will REPLACE the
old, tried-and-true ways of raising money. But | do have news for you. Giving
money on social media is already happening.

It's not a future trend. It's reality. And it's here to stay (for the foreseeable future
at least).

Your donors, your supporters, your stakeholders — they are using social media.
(Just look at the most recent report on social media use from Pew Internet if
you don't believe me.)

You can stand there and curse the sky, or you can figure out how to best

emlbrace these tools to benefit your supporters and your mission.
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Mect the Quthor

ulia Campbell, author of Sto-
J rytelling in the Digital Age: A

Cuide for Nonprofits, is a digital
marketing strategist and nonprofit
technology evangelist. After 10 years in
the nonprofit sector as a one-woman
development director and marketing
shop, she founded J Campbell Social
Marketing in 2010 where she provides
workshops, webinars, and consulting
services to nonprofit professionals in
organizations of all sizes.

Julia understands the specific
obstacles that marketing and fund-
raising professionals face every day —
isolation, wearing multiple hats, high expectations, and increasing responsi-
bilities. Using social media, email, blogging and online fundraising, Julia has
a long history of helping nonprofits find success online.

For more from Julia Campbell, follow
on Social Media:
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Thanka for Choosing,

NonprofitLibrary.com

WHO WE ARE

We are a group of nonprofit pro-
fessionals who have been working
in the trenches for years helping
nonprofits succeed in their mission!
At nonprofitlibrary.com you have
access to free educational resources
for nonprofits.

WHAT YOU GET

You get FREE high-quality nonprofit
educational resources that you

can instantly access and use today.
Become a member, membership is

free today!

WHY WE DO IT

We create educational resources

and provide it to you free of charge.
From time to time we will send you
an email letting you know about
additional free resources available

at nonprofitlibrary.com and we will
also let you know about special offers
from our sponsors.

Our contributing authors create
valuable content and we give it to
you free of charge. We are hopeful
that you will visit their website and
learn more about the great work
they do and how they can help your
nonprofit succeed in its mission.

Click here to access more FREE resources
at nonprofitlibrary.com
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