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A little bit about me

I'M AN EVENT PLANNER TURNED EVENT SPONSORSHIP NERD!
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Over the last decade | discovered why my corporate event
clients could rock sponsorship sales and be extremely
profitable with their events... and they weren't even
fundraising!

| took that knowledge and shared it with my nonprofit clients
and they began seeing amazing results in their fundraising
and created sustainable events...

it all starts with sponsors!

These days, | share my "corporate sponsorship strategies”
across the country helping nonprofits raise more money with
their fundraisers though teaching at conferences and online
at daniellesnelson.com

In this checklist you'll discover the important
components to creating a sponsorship package that sells!


http://www.daniellesnelson.com/

ADVANTAGES OF EVENT

SPONSORSHIP

Corporate

Strategy

Corporate events use ticket
sales and sponsorship as
their source of revenue and
can make up to 50% profit

margins.

Increase your

reach

Sponsors bring a new reach
to your event attendee
growth as well as your

overall cause.

Event

sustainability

By covering your event
expenses first in
sponsorship, you provide
the proper income to keep
your event alive year after

year.

To begin, generate
enough in event
sponsorship to cover
the cost of your event.
This sets you up to
receive 100% revenue

towards your mission.

Makes an

impact

When you know how to
support your event revenue,
it allows you to focus on
growing your fundraising to
provide a meaning impact

on your mission.



DESCRIBE WHO YOU ARE

About Us

COOL CAUSE

‘ Brand Affiliation
Cool Cause is an awesome nonprofit in
the hieart of Boise, Idaho, the birthplace of
our nonprofit and home to the majority of Highly Polished Event
our nonprofits leadership team. The city is Nz think thr very detall to ore
often called “the next Portland, OR™
pecause of iU's awesome downtown full of
great cocktails, coffee shops, and
restaurants and it’s proximity to endless ]
outdoor adventures on the river or in the Curated Attendees
mountains. Our cool cause i the L 2 wit I T
entrepreneurial event in Boise, ID each

Event
@ Sponsor
Packages

Contact: Your Name, yourname@coolcause.com

year, which gives us the chance to own
the location and how attendees

Cover page About your Event overview
Introduce the look & feel LS Describe your event in a
ot your event through |dentify your mission, nutshell. Type (gala, rec
graphics. Highlight date, values, and programs. eption, conference, etc),
time, and venue. Briefly describe who you brief timeline of events
Don't forget to include are. Don't assume they and the look & teel.

your logo. already know.



DETAILS ABOUT YOUR ATTENDEES

Word On The Street Getting |l EaswwN, Audience Overview
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Mediaene. They hinae dose én confrenees creates incredible 8 O Cl al 400 Attendees Online Creators
exceptional job of buiding trust anong .;&;— Cpoortunities for us to connecl with Influenders wiha have bullt an Make money selling ebooks,
their publishers. 50 sponsonng and agathon™ professional bloggers who are sericus audience through some farm of online courses, freslance
attendging their conference means anout their business. Whether it's On average, each SOMENt - 3 biog, podcest, SErVCES, iical Prococts,
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vary. The connections we made wene the chance 1o visit with gusting - s Fashion, personal finance
50 much movre deep and impactful than clients). And we love knowing we're combined 36 million ﬁms;mmm mymmm
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Demographics

53% male and 47% fernale
atendees
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Testimonials Social proof Attendee Profile

Tell us what people are Are people talking about ldentity the historical
saying about your event. your event on social demographic of your
Why is your event so media? Provide screen attendees and your

fun? What does it mean shots of conversations entire network. Who are
to someone to help your about how great it is! they? Where do they
mission goals? live? What do they do”?



GIVE EM' THE DETAILS

Be a part of it all!

BENEFITS OF SPONSORSHIP $20,000

Across sponsorship levels, we offer a variety of benefits
and access to attendees, all of which are designed to help
you get maximum brand exposure and build trust with this
audience.

Our goal is for you to not only build brand awareness with
attendees, but to earn back your investment in
sponsorship through new customer acquisition as a direct
result of joining us for our event at this really cool place.

As always, we are happy (o incorporate any custom ideas
to make your spansorship suit your specific needs.

Why sponsor?

Sponsor
packages

Explain how you can

help your sponsors get ldentity your high-value

exposure fo your sponsorship levels.

demographic. What are
the benefits?

Describe what they will
receive and how much it
will be.

Get in touch
with us

Contact us

Let them know who to
contact and how to
reach them.

Also, let them know you
can create a custom

package for them.




